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+ Obijectives are the open-ended attributes
denoting a future state or outcome that an
organization strives for. When the objectives are
stated in specific terms, they become goals to be
attained

Taguazasd vanpdsnndasnsuuuiia

LY =1 = [-v3 '3
Anaaaldifiu gorunIWluauIng BIoNaans

-
A
A
a

3 o [ @ as 6 al I
V]ﬂﬂﬂﬂiWU"lﬂWN‘%Z“ﬂ'ﬂmﬂNW ﬂ'n@'li]‘ﬂ‘iﬁﬁxﬁﬂﬁdﬂ'ﬁll\?

a

= s [
NHANBIUSLAWITLINEAY duaznanotduilvang

o

fidoen19azld (Business Policy: Azhar Kazmi)

as [ 4 = @ ] &"
. JoguarasAaatosdng azfudadensay

o < 1 [ [ & @
gaspnansa andullludnsmele viadaims
azeiiiunisezls uaseldussauaazls fouds
fazmuuanuInig  (Guidelines) #wIa#ifing
(Direction) FxesaUARINTAzUITY LaBDIAaZEY
VL%iﬁﬂﬁ‘szq%ﬁ%aul@&] (ATN1TIAVIHUAAA:

=l o €
’J'i'gﬁ HIHZFAITUUN)

X . ;
?m anaudAoNssuUsSUoIMAIKoUsINAINg 33



OBJECTIVE, GOAL, POLICY

« Objectives set guideposts by which
managers define standards that the organization
should accomplish in such area as profitability,
customer service, and employee satisfaction.
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#aon3 1w nsvinnnls m‘ﬂﬁu’%ﬂwudgnﬁma:
nmIasennuRenalaldiuwineu (Contemporary
Business: Louis E. Boone, David L. Kurtz)
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WAZFALAY 1ANZaaNBeaU (NM3Wau1 Balanced
Scorecard: ’dngﬁ m@uzﬁ‘imuﬁ, 7. zﬁfgiﬁuﬁ
LUA3UN)

o Januszasdiiuihnmne (Goal) uazaau
éﬁ’a@msﬁgnﬁﬂﬁ"ﬁ?@mu Yoaguszasaaziiuilvag
AfldnumzanIzIansay Aaanua INRANET
s dauazUsadiuld wu dls duntenana
AmITIng waznsaIydvle udu (nagninsia
Business Strategy: 3. HaaN1 AuUaD)

« Objectives are the vehicle for measuring
the different components of the mission and
philosophy

JandazasAidunivue (n3osila) Al¥Ya
29A13ZNaUAN 9 'ﬁagfl,uﬁ'uﬁﬁmam%'myﬂumiﬁw
ﬁﬁﬁﬂ (Hilary Kissel, B.J. Miller, Hollie Young)

e Objectives are short term goals. They are
steppingstones on the way to meeting long term goals

i’@lqﬂ'33&@5&%&1%1833&:5%Lﬁuﬁ'u"lmﬁu
ﬁ“l%ﬁﬂvl,ﬁgjl,ﬁmmmmmn (31N Website)

¢ Objective is simply a desired outcome.
We treated aobjectives and goals synonyms.

i’@]qﬂi:mﬁsﬁmaé’w%ﬁamnﬂﬂﬁ L3897
5’@1Qﬂ‘szmﬁuazLﬂmmmﬂwﬁ"aﬂLﬁmﬁu(Marketing:
Michael J. Etzel, Bruce J. Walker, William J.
Stanton)

« The manager needs to set the broad
objectives to be achieved in the coming period.
Among them might be:

- increase the margin

- increase the market share

34  unnWw3aIMS son 10

- increase customer satisfaction
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{Kotler on Marketing: How to create, win, and
dominate market: Philip Kotler)

« Objectives: The desired or needed result
to be achieved by a specific time. An objective is
broader than a goal, and one objective can be
broken down into a number of specific goals.
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« Objectives are concrete, measurable
outcomes of specific activities.

[ & as s’dl nlz Qs U
mqﬂ‘szaﬂmﬂwaawwuum #uTa L
YpefanTInatalnagnilslasawiz (3n Website)

« An objective is a specific measurable
result expected within a particular time period,
consistent with a goal and strategy

ar & = q: as W

Foguazaed llumafiianzasuazialdanslu
MMMUATZEZIA AR azaaandasnuimene
waznagns (N Website)

« Objectives are specific and concrete
outcomes to reach in moving towards our goals.
Milestones or markers in the never ending pursuit
of goals.
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?@qﬂazmﬁﬂu%é’mmw%ai’hﬂuanﬁﬂmﬁ
“I:u,mil,ﬁumaﬁ"laié’uqmﬁ'ammlLﬁmma (a1
Website)

. SaguszasdidunadbiBegamniw(Qualiative)

(AMNNTNRIFITHEAFIHNTTH)

ANYNNE2a9 Goal (swane)

« Goal is closed-ended attribute which is

precise and expressed in specific terms

e uanadasmsuudlensaiaunas
devonludnumeianiziaizas (Business Policy:
Azhar Kazmi)

« Managers use the term goals to describe
objectives that are specific with respect to
magnitude and time

%ﬁ’@m’ﬂ%ﬁ’rj1ui'jwmﬂLﬁauﬁmﬂf@lquzmﬁ
AamzianzasdulSunmuazdunan (Marketing
Management: Philip Kotler)
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FBIN1TATUTTY Lﬁ'mmaﬁmsﬁmwLﬁugﬂﬁﬁu
fsunIntaamiatadwinld (an Website)

. JagUszavAnoiasans azidudnlednsey
gpganudnsa Nandulludnuuzle wiafaenns
axdifiumsesls uazialfussgraesls Aoudh
aerivuALIIN1g (Guidelines) ®iafiang (Direction)
'izﬂzg’uﬁﬁaomﬂ:miq I@ﬂawazé’\avléiﬁn"mzq
uula g

damdvsnei ﬁm*ﬂuﬁﬁ’ﬂﬁﬁmﬁmﬁ:q
Huduuidaude (Ginadariununaia: 3375
HHZATIUUN)

« Goals and objectives are used inter

changeably

rﬂmmﬂmez"j'mqmzmﬂ%aﬁuﬁuvlﬁ (The
Executive Omnibook: World Executive's
Digest)

« A concrete point of measuring that
business unit intends to meet to achieve
objectives.

Lﬁuﬁ'ﬁ’ﬂﬁ'LLﬁuauﬁ%mﬂﬁqiﬁa%ﬂa%ﬁﬂﬁ

18 iousTgaguazasd (1N Website)

« Goals are anticipated consequences of
successful completion of objectives

ihrsnedunansienawisnnuadiiaaad
”@qﬂizmﬁ (3N Website)

« Goals: How much you want to accomplish
and how soon you want to accomplish it.

Whwane: fasnisnadwinintesiiegle
wazlunafiTesuieda (a1n Website)

« Goals should be directed toward a vision
and consistent with the mission. Something the
organization wants and expects to accomplish in
the future.

Whnnag  argazifnanieluniadaany
SRuvieT LazaanAanINUAWSNA

DudefisansgaeniuazananToazyin il
auae (AN Website)

« Goals: The desired results we seek,
expressed in genereal terms. They are long term,
open-ended, and never “finally” achieved.

Whvang: Wunadwiuanen AvdlSadns
N9199 Dwdaerzazen iudnemzuuuide way
lﬁﬁnﬁiguqﬂ (3N Website)

« Goals are enduring statements of direction
that amplify the mission statement and focus the
organizations efforts.

Hnsne  udesunasfidelufiiioaiu
Fanevasesens Mieuenoain Wusha uas
USUANHTALAUFTUAHWENEHTDIDIANT (AN
Website)

« Goals can be seen as the broad, general
expectations for the organization.

Objectives can be seen as the means by
which those goals are met.

dhusne ssnsasedliindudifiosinane
wisazldiiu luguuunnieg wasludnwozing 1

El,umm:‘ﬁ'i'@qﬂs:mﬁﬁu AINIIONDI AN
L'}"Ju%%m?71"&1aqﬁnimiqlﬂmmm‘ﬁiawvﬁf (3N
Website)

o ihwnnediupaawsieTanm (Quantitative)

(AMNNINAIFIHGAFIHNTTH)
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Terminology v.s. Principle
(FIFWA V.S, NannN13)
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AULIN

o LIGDINTHANEIULLIARINAIN 5% L1

30% el 3 1

'
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. 1daInITIANAN IR E Fud A Tu
susnuanssslmiiaslildngn 10 dazan
« DIANTURNLITIAZHADIH Share of Voice
@asamaldarslunislawm) ldipanin 10%
waz Share of Mind (Basndiuluniasug) lutos
N1 50%
. aefnsranTdoinsidilisanuiofiniu
Hazlsitionnin 20% ludn 5 Hdanih
vadafina1n15luda 1. azi3unin Objective
(Taqulazaed) wia Goal (hwwng) Al iwdaniu
vadeiinan13luda 2. awnsnSendn Objective
(Taguszaed) wie Goal (iWwane) Aldirwdaaiu
wevudauazdeaionaquiu wu dide 1.
138131 Objective a7 ta 2. azfouianit Goal
wiadnda 1. 138071 Goal luudy da 2. azday
138n71 Objective
drurnuazisandalvwiiuadnels  Aensua
azaIn uadlisuiiniande 1. 41 Objective uaz
{ia 2. 91 Goal wzfldaudaa1ds Marketing
Management w4 Philip Kotler wazifnisi3an
POINTHAUFTHYAAMNTTHN LTlunan
nsdendalailaiiudeddy  Aeidrdgde
asdnlalunannisuannit (Terminology is
inconsistent in literature. Understanding
principles is important. Mastery of the

terminology is not.)




OBJECTIVE, GOAL, POLICY

ANwENIaaas Policy (wlauns)

« A policy is considered to be a guideline
for_action. It channelizes organizational efforts
in a predetermined direction and leads to the
achievement of goals, objectives, purpose and
mission of the company.

Policies are contingent decision: they
operate only when a decision-maker, faced with
a problem, refers to guideline for action.

wlotng Aeinfuuimedlfiien sl foa
S uwenenavasesins U lufiemefilangs
LLafzﬁfIVLiJgjm'sm‘:Q Lwang *a”mqﬂizmﬁ JABINHEY
(purpose) WAz WHDNAVBILTHN

wlaune Lﬂuﬂﬁéf@?mlqﬁﬁlﬂumzﬁ%nLau:
aﬁ’uazgnﬁ'lm‘l.%e'mmwwluﬂﬁﬁﬁQ’ﬁmé’@ﬁu‘lmw%@,
futlgyuazdasadauwIMNUHUaN TIBE LN
(Business Policy: Azhar Kazmi)

« Policies are rules of behavior that govern
top management action, both within the company
and in the company’s dealings with other business
and the general public. Whereas the mission stakes
out the playing field, policies specify the rules of
the game.

wlovis Hungaeengdnisu ‘ﬁ;muqn
N3UHURNUUDINUITATILAVFS vansluy3smn
Lmﬂumsamaﬁqiﬁaﬁ’uﬁﬁ'u SINTIAUEN T TN
TnanzfivusAaiunsouvasauinint ulaune
aziflundnilun1sauinn (The Executive Omnibook:
World Executive's Digest)

. wlnevesesdns dudnduduiddniige
PO9DIENT RINIAMUATANINIIANAUITUD DY
298N Bad1etaan ulsunsaziiudnmuenanias
Tﬁ'ﬂﬁﬁ’amumﬁmmﬁﬂﬁﬁﬂLﬁu\amm‘iqﬁ!mﬁwmﬂ
°uaanwarﬁwawué’mqw%maaﬂ'wﬁmzﬁw%mw (nzgin
uaznvebuiin: e9gns 1nua1aa)

+ Policy is a guiding principle designed to
influence decisions, actions, etc. Typically, a policy
designates a required process or procedure within

an organization.

wlpne Humdnnnslunisimng 4lddnns
penuuUstaRnasanadadula uaznsfiaem
Tagiag luda wleineazssypuiunswiaisns
awilEneluosdng (an Website)

o wlpvne Wuuwanelunisud ladgwmieie g
(lsnsmmsmzuazn1snaeu: aqudwssmalas
5136 bena)

« uloune fe %’amww%ammmimﬁﬁ;%ﬁmﬁ
wihagulszmednazyinaslstie wwu wleuisaes
FuIa ANMHARENDBEIULEDIBALY ARDUNINY
A19UANA (Course of Action) wHUATUHTAIH
(Plan of Action) fuuzsilunsfiidenu (Guide
of Action) ¢ 3 ﬂ’amwmwaﬁﬁﬁfmﬁuag;%ﬁﬁﬁw
dp "Action’ @efdemsufiftiuas (nuinis
NINBINTYAAR: IA. AT, Auaansol Jaudud)

« Policy is a plan or course of action, as of a
government, political party, or business, intended
to influence and determine decisions, actions, and
other matters.

wlos unkueunIoidunieluniy

UHTRM 209TFUIR WITANITHBY ¥IDNIATINA
P smneiionsouimadaaula MU
44

WazLIDIaK e (AN Website)

9

+ Policy is a written principle or rule to guide

decision-making

'
6 o al =

ulaung lurannIIuIannMNNEN I8
Fusn winduwwamaielFlunisdagula (an
Website)

« Policy is a course or principle of action
adopted by a government, party, business or
individual.

wloung uwwanien1sUfas wIianann1s
fivhanldlas Fau1a wisaniailes megania via
ilalanyana (31N Website)

+ Policy is a definite course or method of
action selected (by government, institution, group
or individual) from among alternatives and in the
light of given conditions to guide and, usually, to

determine present and future decisions.
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wlosng wduildiniamuuall wie
38nnsufiidem fdenlas $5ua nguyana wia
falnyans Anmiadoniatsg n1e laeRanTon
ANEDUN T (o] RTINS LRZRAT TN
midaaulaluifaqiunionisdadulaluawiea (1
Website)

» Policy is a course of action, guiding
principle, or procedure considered expedient,
prudent, or advantageous.

ulstny WiuuwameU 0@ nann1aiai wia
Samavien midudszlons souneyu wia iunad
(37N Website)
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wlgu8va9TgrIanlauIsaInITme
(Public Policy)

Tuumesil %’Lﬁﬂuﬂuaﬁﬁ%ammL‘%iaxmiﬂmﬂ
ﬁLﬁﬂ?ﬁﬂﬂﬁUﬂ’]ﬂﬁqiﬁﬂLaﬂ“ﬁulﬁ’i']%%

uImmﬂ‘?'iLﬁmﬁ'u%'ﬁﬁ%amﬁwmz azgfluauang
ﬁﬂ%ﬂﬂmwﬂiwﬂﬂmﬂmqﬁmﬁqiﬁmaﬂ"ﬁu olal
W"ﬁ'mm:mﬁmaﬁmwﬁﬂuuwm'mﬁ pdalInau
éfd’v’?]ﬂwuaﬂnéhas_iwulﬂmﬂmﬁﬁmzmlﬁ@l,ﬁa
L‘ﬂ%ﬂﬁﬂﬂ%ﬂ‘uLﬁﬂuﬁuulﬂnﬂﬂﬁlﬂ%ﬂ’]ﬂﬁq‘iﬁﬂ 1
asiaurIanand1sinEnTaiedla

shataulaunaasnsme (Public Policy)
(AAaanaINIT wleuI8aIsITMLLAZNITINIRKY
YD T9. DUIA LONLAIAT)

« ulsuigansiTme ﬁaaz%ﬁmuﬁ%’_&ma

gaaulaidaniiaznyeyinnse linszsi

Whatever governments choose to do or
not to do (Understanding Public Policy: Thomas
R. Dye)\

o wlguipaon o ﬁammﬁmm%’gmaﬁ’h
azvhozlaniels ahele wiasle Wela lagvnazd
asatlsznay 3 diznide (1) mamuuarivung
WDIFIAGDININIZY (2) MIrmuakWINIS N g
WAz (3) MIARUANTARLAYUAIIY (NITAMU
ulgune: ans Snundad)

o ulUERIBITME WHIEDILABITH LAZ
Tas9nns Aifvuais Usznavdiadihweng mitas
WATNITUHUAAN ¢

A projected program of goals, values, and
practices (Power and Society: Harold Lasswell,
Abraham Caplan)

. %I&IU’]ﬁﬁ’lﬁ']im3 ﬁN’]Slﬁ\‘]ﬂ”l‘iﬂiiﬁ’]‘U'NﬂEi']\'i

]
o o oas

“nmoﬂqm:mﬁl,ﬁml,ﬁvlmﬁmumﬁaLﬁ'm%’a\iﬁu
L%:ﬂ\‘lﬁlﬂl,%;a\‘]‘r‘iﬁxﬂIﬂilﬂxﬂﬂﬁiﬁﬁiﬁﬂﬁﬁuﬁlﬂﬂqﬂﬂa%%ﬂ
NANYANAATI 9

A purposive course of action followed
by and actor or set of actors in dealing with a
problem or matter or concern {Public Policy-Making:

James E. Anderson)

o ulgvigasTme AHIeDIN1INIEYINE1N g
409 FIUIALNDABLAUBIADUITLAUNIINITLDY
119132113

The course of action that government takes
in response to some political issue. (Government
in America: People, Politics and Policy, 1981:
Robert L. Linebery)

) d; (%3

o ulsunsasTme  WuTe9waIn1Tana Ty
1 a 6 1 1 3
muﬂmmmamﬂmumw ag19Llun1eniT

Authoritative allocation of values (A
Framework for political analysis, 1965: David
Easton)

o ulgUNEFIBITME KHIBINANTINAG Y 11
i i ¥
FIVRIRU

Actions taken by government (Policy
Analysis in Palitical Science, 1970: Ina Sharkansky)
o UlBLN8E151TME MRNERILUINNNTNY 7
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Nty 812213:011)
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Target, Purpose

LIIENASWLAN 2 ﬁwﬁLﬁﬂ@@jﬁ’u Objective uaz
Goal luams#i Objective uuaiiunimlnain
'3'mqﬂixaqﬁ way Goal wiatdunm nadn ihwsne
wandusuafildsuanaianliiuadisuninais
d7u Target uaz Purpose lisaaiinsuila n3aan
Audadalsildoanuiuadnsundnas Hriauald
i Lzﬂaﬁﬁrﬁﬂugﬂamnﬁqm o Target wai “ih”

ez Purpose wilain "Qmj\mmm” ﬁﬂﬁﬂuﬁdwutﬁu

Feudaitldidinn vuasiudnildwaeg fou
=V w U ° 1 s 1 ~
Aleud1eI1 Target waz Purpose Nuu1azd
AMUAENEARI Y DU LAZHAIHHNIAAENE 9
" e 3 L . X
fiu Objective waz Purpose @18 fane 4 #1i
iewdaiuniw lnaaruwauiynsuuda  Ad
ANuMINaAdIe g nu AotuTasiingnuIy

& Qs '3 = [ &
wvsng w3 ANUTTAIA BT ANMHUTZTAEIN HID

ANHNABDINTT

auvanguay Target (111)

« Short-term goals, expressed in very
precise terms and used for time-bound programs,
are known as targets.

e (Goal) s2eau iU Bodhedaiau
wazsifiunsmelunsaunaiinnels Fond dh
(target) (Business Policy: Azhar Kazmi)

QRDLIML]

uiFhuroniied Tonuszasa (Objective) imsng

9
=

(Goal) waz i (Target) daea lii:
as 3 - .
agilszaen (Objective)

U3Hnaz@ UM IaESHNIIAaIAlaaiuAng
A lHEANFalNIES wazdaniiofoRNn e

LLsixaahuLLﬂ\wmmm@;miﬂ

wWnane (Goal)

ysWneaseuszanmly 50 uun dmums
doasunisaanalul 2549 lagazldidu 30 &u
e lasmludslnviet uaz 20 Swun
dmTuAanTedoRus el mLLNAAAAN 20%
W 25%

40  unpoWdBsIMs san 10

W (Target)

U d‘ o L4

Frun1slawminiedalnsnesi:

Waununul luwondides 3 suydazanm
10 ®1ULIN

“ - r

Woudiguiew lawmifizay 9 sudssaim
10 @1BUIN

B 45

WWOUSUIAIN laENTas 3 SUUITTHIM
10 &1UUIN

AN LA HUINIITDVITIRDANN:

a [

WaunnTIAN - Agwien T lursisdanun

e

U v
HAamT 10 d&mum

= s ar A =Y [ 3

WWauNINgIAN - 5unan lswonlunioiowum
Bangkok Post 10 &1%u1n

NISIANEIULLIARIA

E’mﬁauﬁqmw LAHEIMRLNARIRAIN 20%
W 22%

AULADUTUINAN LANFIULLIGRINAN 22%
Wu 25%

ANANIBVDY_Purpose (3auIwHe)

Aaufiazafunsnnumaneas Purpose dlon
FIRDIOTUILANMNNNIBVDIEN 2 @1 AB Vision
Adavian) waz Mission (Wusia wia n1920ia)
agening WHuneu (fefuisadiafuss Gog
ndwnrthluunanuianyszim 15 nih
pagdgmiallunsaonl3uda)

Vision #3e Sdeviat nansfeniniiugnein
Lﬁw:ag’mwu win avisesnaniu luauiae
(A picture of where and what we want to be in
the future) iwinguszasdadioniieg

d1% Mission %i%a WusAia wenefdedenindes
ﬁ’uﬁ@lﬁmm%ﬁﬂﬁ’ﬂﬁ (What you have to do
to get there) iuuwinuidoeonineg

Farin ﬁmaamw’lugun%wuﬁa Vision #3®
Saevvat ailouniiodu Objective wie TanUTzaA
267909149 waz Mission ®iD Wusna LEHOY
witeilu Strategy n3e nagniagenineg W@t

a e oas
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Purpose #38 qasjena fnaumanedoil

« Purpose \wiauni Mission (A mission is
a statement of general purpose)

« Mission statement outlines the organization's
purpose and core values.

Hasunaedunusia 1ulaseseves e

sonany uazenilasman 2YDIBIANT

« lupnedrsndenldin Mission = Purpose

« lu@191 Business Policy w89 Azhar Kazmi
\SeuiAsniu Mission waz Purpose eiait:

“Mission statements help an organization

to link its activities to the needs of society. In this
sense, mission exhibits an obvious external
orientation. Purpose too has an external
orientation but is based on what the organization
desires to achieve internally. In other words,
by achieving a set of purposes for itself, an
organization fulfils its mission for the society. The
terms of mission and purpose are, however, used
in different ways. Sometimes, only one of these
terms is used while the other is ignored (e.g.
Glueck, 1980). At other places, they are used
jointly (e.g. Thompson and Strickland, 1984)

fHosunas unusna (Mission Statement)
el HednTiianAanTINYDIBIANIIUANEINT
poedean arnuuaRai  azdiulddadniusia
(Mission) Aa0AASDINLENIIZNIEUDN LTULALINY
aas Mg (Purpose) NaaanRasiuAN1IZNEUBN
Lm'agjuuﬁugmwacm’amm:m@ﬂumsmﬁqﬁﬂéqﬁ
Faemaanmelu ludntenils N17UTIQ099R5
wine (Purpose) ludslines 89ANINAIHNITOUIIR
Aewusia (Mission) dniudenndag adnelsiain
ondn Mission uas Purpose Afnsldfuandng
fu veese Alfiisedlasnile wazazandn
fwihs (daidaulas Glueck, 1980) ualumans 9
ARfinaldamnsdnsen g fu (Fafiousani
laer Thomson waz Strickland, 1984)

aneoduadnandiein  azdiunldined
gaapdasiulunans 9 6151 fia Purpose Haauwsne
wilouiis Mission foudiin Mission 1aaul3dmsi
auMeuan uaz Purpose eulfifeneluasding
WAN1IUTIRNY Purpose 29ANINATUTIANIWUDT

NHADHIANG
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uwa?ﬂ
NN UHINIRHAY TZHIUFUNIHTN Waaz
¥ e v &
a;ﬂmamﬂwml@mu:
1. Objective (Taguszasd) (Auuwldaio
WD)
faReninsdnIdasnsluaneule awe
vnzay Sanemenig WaswunIaswe iinsau
20917871 LuAMHdasmsluwdenmnw (Qualitative)
TalafBerSunon (Quantitative)
2. Goal (ilwwg) (Muuwiiaiiavasdidan)
ANagAnIfaenTluanmetla danuan
WAzad HanuiunIeeune uaziinsaunan (andu
3’) =l &V o = u =)
JrEzaurIasTazeIn ) DuaNdIn1T L

U3unm (Quantitative) WADIATINTIIAIINADINIS

Fugmnimidiluee
3. Policy (ulaung)
ulspnaduuwumedfia Tdielunisud

' gy
vt wazlfiawzlunsdindifguuiedu 1we

[

daaulainazyvinadelid

42 unAOWIIMS san 10

4. Target (1)

Hudhvsne (Goal) svazdu Afnsuel3

athetatan uazdifiunismelunseuianfiingl
5. Purpose (3039vi3s)

Purpose HaMuMaNgHiaun Mission
fongan Mission daulidmivaunisuan waz
Purpose tipul3iianeluseding uANIUTIRN
Purpose ENﬁniﬁﬁxuﬁ@ﬁeﬁ’uﬁﬁaﬁﬁﬁaﬁ’awﬁm
(Mission %38 #usAa nunafedsiitmdariials
m‘mﬁﬁ’ﬂﬁ'ﬂﬁ (What you have to do to get there)
Huuan el ifed1enine )

Alana1aliuds  n1IRaNANILUDIAN

'
a o

Tl duaed

=t

a

W wanadlaluauuinanse
wanms diudsiadnd

(Terminology is inconsistent in literature.
Understanding principles is important. Mastery

of the terminology is not.)




